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Traditional teﬁephone dlreCtbl‘y |
may notbe printed again

Juan Ameen

The traditional telephone directory
ceuld be ditched and replaced free-
enquiry calls, similar to the present
118 service.

The Malta Communications
Aurthurity is looking Inte the possi-
hitity of stopping the directoryafier
arecentsurveyshowed thatthe 118
enquiry service is used more than
both the printed and online direc-
{ories.

The MCA commissioned asurvey
among consumers to gauge the
peoplesatitude towards the direc-
tory.

More people use the online direc-

. tory, 1.5 per cent, on a daily basis,
cormpared ta the printed version, 1.3
per cent, and the 118 service, 0.5 per
cent.

However, on a monthly basis,
more people use the enquiry ser-
vice, 20.8 percent; another 15.3 per
centuse the printed directoryand
8.3 per centuse the online directory.

Since the number of telephane
operators increased aver the past
three years, the MCA launched a
consultation process to review and
overhau! the whole communica-
Hons sectar.

Almost 60 per cent said they
never used the printed directory.
About 47 per cent of respondenis,
mostypeople aged betiwveen 50 and
B4 years, sald they either did not use

it}véferred to itrarely, no more

d&an_t\ﬁce ayear: In fact, 15.5 per
cent said the printed directory had
completely lostitsrelevance.

The last edition of the directory
was printed in 2004. Two years later,
Go'came up with an onlineversion,
which Includes afl the numbers of
mohite and fived lines that are pub-
lic.

The MCA believes that a printed
directory that includes mobile num-
berswould be impractical because
of the constant shift from one
mobile network te another. Itsug-
gested including the mebile num-
bers in the online directory..

However, even use of the online
directory was low when compared
to the use of the 118, according to
the study. Over 67 per cent of all
replies and 84 per cent of people
aged 65 years and over said they
never used the internet service,

As a result, the MCA s locking
into the possibility of obliging all
operaters to provide a number of
free calls each week toa similar ser-
vice.

Almost all of those interviewed
for the MCA survey, 82 per cent,
agreed with this option, Of these,
54.5 per cent said one free calla
weekwas “reasonable” and 15.4 per
cent believe that one call amonth
was enough. Only 154 per cent sald
thatall enquiry calls should befree.

Go's 1182 and 1187 enquiry ser-
vice receives several thousands of
requests on adaily basis, according
to a company spokesman. But the

company would nct release stati:
ticstor cominerciateasons, -

Stopping the printed directory
would mostly affect peaple aged 50
years and over, according to the
study. However, providing a num-
ber of free calls would be an ade-
quate solution te almaest 76 pex cent
of people aged 50 and over.

Nationalist MP Jean Pierre Far-
rugla dees not agree with the idea.
“Elderly people willhe the worst to
be affected. They don't have access
to the internet and the directory is
outdated so they spend a lot of
moneyon 118 cails,” he said. .

Recantly, through a parliamen-
taryquestion, DrFarmgia called on
Communications Minister Austin
Gatt to order the printing of an
updated edition of the directory
because the fast one dated back ta
2004,

Dr Gatt said that a consultation
precess would examine the com-
municadons sector. Meanwhile, he
added, there was always the online
directory, which was free and
updated.

DrFarrugia argued therewas szl
a demand for the printed directory.
“People stll use it. They are spend-
ing money on 1182 because the
directory is so outdated. Why is it
such a hassle w print it,” he won-
dered.

The MCA study also examined
the possibility of charging a fee for
the directory. Overhalf, 65 per cent,
said they would not buy itand 26

percentsaid they would buyit only
ifitcostless than €5.

Almost 47 per cent believe all
subscribers should receive a free
copyofthe directoryand 32 per cent
said thatatleast peaple with alow
income should receive a copy. The
MCA Is proposing three solutons:

o
praviding one printed directory free
of charge to all customers, a num-
ber of free calls to a 118X service and
that the electronic comprehensive
directory, covering bath fixed and
mobile local numbers available on
the internet, would remain avail-
able.

Brussels calls for revision of
mobile call rates decision

The European Commissien is not
satisfied with the way the Malta
Communications Authority is cal-
culating moblle termination rates
usedb localoperatorsin the mibile
Hh et o

cen [ast May. 9

Acrording to Brussels, the MCA's
ruling “does not promote efficency”,

The MCA decided thatthe mobile
termination rates {MTRs) of opera-
tozs In Malta should change every
year by the same percentage as the
average Eurcpean rates, except
when the Ewopean average falls or
rises by more than 10 per cent, [n
that case, the change for rates in
Malta would be capped a1 10 per
cent.

The Cemmission is contesting
this type of calculation and insisis
that MTRs should be set at the real
and actual cost faced by an efficient
operator providing the service.

The Commission has invited
MCA torevise its decision and to cal-
culate MTRs in Malta on the basis of
the termination rates applied in
memberstateswhere such rates are
linked to the costs of an efficfent
mobile phone eperator. The Com-
mission feels this would help ensure
Malta's future compliance with the
recently-adopted Commission Rec-
ommendation on Teymination
Rates, which says that termination
rates in the EU should be setat the
level of the cost of an efficient oper-
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aterbythe end of December 2012 at
thelatest.

Brussels also asked the MCA ta
notifyother nauonalregulators and

N Lhe Commission of any Tutireter-

' rainatiop rates the WM& wilksedfol-

2 low final decision in the mat-
rer.

A spokesman for the MCA said
the Commission's letter had not yet
been received but would be acted
upononce itreached the authority.

MTRs are the wholesale fees
charged by eperatoss te connecta
call from another operator's network
and which finally are past of every-
ongsphonebill,

In Malta, Go Mobile charges ater-
mination rate each ime it receivesa
call from a Vodaforne or Melita net-
work subscriberand vice versa.

The Comumission censiders local
MTRstobehighin FUterms and do
notreflectactual costs.

Thz average termination rate
charged by Maliese mobiie net-
works and eventually passed on to
customers in their monthiy bills
stood at 9.5¢ last year, higher than
tha Elfaverage and armong the high-
estin all the 27 EU member states.

According tolastMay' s MCA deel-
sion, a5 from last month local net-
works had to réduce their MIR tar-
iffs to a maximum of 8.6¢c. However,
the Commission is still not satisfied
with this new tariff and wantsa revi-
siom.

According to a new set of
guidelines issued by the Com-

mission to all national regulators

last May, MTRs at national Le
should be based only on the’
casts that an 2fficlent

between L. 5c, and 3¢ eT minuse
by 2012.
In 2008, MTRs \raned mdel:, in
the EU from 2c per ‘miriute in
Cyprus to 15c per minute in Bul-
garia, averaging at §. 55cpezmmu€e'

across the EU. These Tales are 10
times higher than fived rermmauon-

“rates.
The ElJ Executive saldlhathjgher

MTRs made it harder for Bxed and-

small mobile operators io corhpete
with large mobile operators. . -

Brussels had warned that diver-
gences, and differing regulatory
appraaches, undermined the EU
Single Matket and Europe’s com-
petitiveness.

A Commission study had con-
chided-that eliminadng price dis-
tortions between phone gperators
across the EU would lower con-
sumer prices for voice calls within
and between member states, sav-
ing business and household cus-
torners at least €2 billion between
200%and 2012 and helpinvestment
and innavation in the entire tele-
‘coms sector.

| structuial services to its prospe

SmartCity Malta
project ‘proceeding
accordingto plan’

Jork on SmartClty Malta is pro-
ding a3 plamed and will pick
th,

City 3 :
_eyhad endozsecﬁ.h B

developmentand | financing of the.

éntire Phase One;which included

funher office blacks, retail blucks‘

.provide the highest lavels Dfm.fra

tive businéss partners, spannlnﬁ
from sustainable utility services
to best-of-breed telecommunica-
tions services.

Referring to the autcome of a
recent board meeting, SmartCity
CEO Fareed Abdulrahman, said:
“We are allkeen and impressed by
the prospects of SmartCity Malta
and are confident that, regardless
of all the hurdles
that a development of this size
needs to ga through, Smartity
Malta will be a great success and
will encompass the vision of Malta
tobecoming a Smart Island’,

E
had givei thé go-ahead for ths -

Ta date, SmartClty\[a.l 'dem-
olishedall the fact,

I

SCMOI; ivhich s, e\-pected tobe

handed dvér 1o the first biiginess
G

“with a ndinifaiim Investment
I udayofsa(l() mi]hon SmartClt}

ssful cliisters of Dubai Tter-

fiet City, Dubat Media City and
-Dubai Knowledge.Village, its

developers said.

SmartCity Malta is the largest
ever foreign direct investment in
the ICT and media sectors ever
made in Malta. The project will
offer the infrastructure to develop
a self-sustaining knowledge-
based township comprising office
space, residential and lifestyle
elements,

The project is expected to gen-
erate 5,600]obs and créate a total
of 158,830 square metes of office
space to host ICT and media
operators.



